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On July 31, 2025, first- and second-year students from the Product and Packaging Design Program,
representing the team “Palang Box,” participated in a marketing media creation competition under the
theme “Boosting Sales to Success.” The event was organized by the Research and Development
Institute, Suan Sunandha Rajabhat University, and held at Meeting Room 5424, Faculty of

Management Science, Suan Sunandha Rajabhat University.

In this competition, each participating team presented projects that demonstrated their capabilities in
target audience analysis, strategic marketing planning, and creative and professional media
presentation. The objective was to compete for funding to support product and marketing media

development.

The “Palang Box” team from the Product and Packaging Design Program was selected as a finalist,

reflecting their ability to integrate knowledge in design and marketing communication effectively.



